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Results-driven and highly qualified Markering Professional with a proven rack-record of generaring new business
through stratepic negotaton while culovanng new relationships with key decsion makers, Adepr ar developing
and supcrvising marketng steatcgies, managing accounts, analvang marker condinons, and |.|.1|::in1..1l-|:'1}' gencranng
high levels of revenue, Cuorrently secking a management posinon in Markeang which will effectvely uanlize all
acguircd skills and abilines, bonging 8+ vears of relared expencence as follows:

KEY STRENGTHS

+ Alarkenng/Sales Srraregy *  Accounr Managemenr + Business)/ Revenue Girowerh
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* Team Building/Leadership ¢ Client/ Emplovee Training + Relanonship Building

* Project Management * Budger Management = Omnline Marketing

CORE COMPETENCIES

Marketing

¥ Generanung business growth through client acquisition, increasing sales volume, and by driving sales
through cffective prospecting rechnigues.

¥ Cultivating and nurmuring relationships with clientz 1o provide product and service informarion, including
features, advanmges, and profirability, as well as o ensure repear business.,

¥ Selling interactive marketing solutions o further develop the awareness and presence of client companies,
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¥ Creating materials to showease company capabilities and provide new leads 1o increase business,

Management

¥ Supervising markenng smarcgics for accounts with combined monchly billings in excess of $1AL

* Dhirecting and supervising the executdon of global markenng events and quarterly Sannual meerngs.

* Leading teams in parmering with rop marketng vendors 1o bring services 1o clients,

¥ Developing and implementing training courses o further educare clients,

o Linizing between clicnts and intemal feams to communicate chient expoectations, pudelines.

¥ Managing vendor relarions, budgers, production imelines, and projecrs from inception o completion.

PROFESSIONAL PROFILE

Prime Interactive, Raleigh, MO Mar. 2K} — Jul. 2040
Accounr Fxeouiive
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further develop a chient’s online markenng presence.
- Rovicwed riceds '.nr,ll],.ﬁi.:«: with [PrEsprChs thiar fesipured E]:r'!-_!':u:liq,: atcl |'li|51,| serch r'l,'ril,lllr-, Sowial MMedia
Markerng, Email Markedng and Display advernsing,

The King Parmncrship, Raleigh, MC Jan. 2008 — Feb., 2000
Accowurne Manager

- Planned and creared markenng solutons for Auromorve retail clicnis.

- Buccessiully led the agency in diversitying from iz rraditional advertzing channels o include Social
Moedia Markering and Mobile Text Markenng straregies thar increased Markeang ROI for our clienes and
generated additional revenue sources for the company.

- Managed a group of associares o ensure that all project deliverables were achieved.

Carlson Marketing Worldwide, Trov, M Feb. 2001 — Mar, 20007
Sendor Profect Manager — Ford Moror Company Accoune
- Coordinared rhe development of mulriple Evenr, Web based rraining and prine projecrs for Ford Mornor
Company Marketing initatives.
- Collaborared with both intemnal and external clients o ensure project specificatons, deadlines, and
budget gpuidelines were met or exceceded.




